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Accessing the consumer databases with a 
targeting engine 


Using data in a consumer database to determine 
a target group based on predicted customer 

profiles 


Using the targeting engine to combine models in 
a predetermined order to arrive at relevant 
customer metrics 


Generating a potential customer list from the 
customer metrics based on scores based on 
projected profitability 


Rank ordering the customers within the customer 
list between a maximum profit customer and a 
minimum profit customer 


Determining a customer range between the 
maximum profit customer and the zero profit 
versus cost customer 


Forming a marketing campaign customer list 
including the customers within the determined 
customer range 
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FIG. 9 


